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Over 30 years as the region’s first and foremost integrated steel plant, and through its various products ranging from reinforcing 
bars and wire-rods to billets, Qatar Steel has participated in the development in the region. On the occasion of the launch of 
our new brand identity, we reaffirm our commitment to quality, reliability and flexibility which we believe makes our steel truly 
a cherished necessity.
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Message	from	Mr.	Ali	Al-Muraikhi

It is indeed a great pleasure for me to take you all through our branding 

activities through this SPECIAL EDITION. Our journey on branding started 

as early as in 2005 when internally within our division we always felt the need 

to go for branding, give a new dimension to our ambitions of growth with a 

vision to scale new summits in a competitive environment. 

Our major task of launching our new corporate identity on 10th April 2007 

was successfully accomplished after almost a year long structured branding 

process.  It is a dream-come-true for our division.

As we gear up for the post-launching event with our continued commitment 

to our valued customers, we  are confident that our re-branding exercise 

will no doubt help us integrate and optimize our marketing strengths across 

different operations to become a more formidable force in the region.  

Mr.	Ali	Bin	Hassan	Al-Muraikhi
Manager - Commercial Division



Identity	of	
Strength

Qatar	Steel	revealed	its	new	identity	at	a	glittering	function	in	The	Marriott,	Doha	on	the	10th	of	April,	2007.	A	
whole	new	strategy	for	the	future	of	the	Company	goes	into	motion	as	the	QASCO	of	yesterday	transforms	into	

Qatar	Steel,	ready	to	face	the	challenges	of	tomorrow.

CONTEXT OF CHANGE
Typically, there are two circumstances under 
which a Company changes its identity: one, 
when it is doing really well, or two, when it 
is in trouble. There is little doubt about the 
situation of our Company: the first integrated 
steel plant in the region, a track record of 
excellent performance over three decades, 
a well-known name in the market with an 
unwavering reputation among customers for 
quality and reliability. Yet, the market around us 
has changed, as have the expectations of our 
customers. Competition is more active than 
before. Even a successful entity like ours cannot 
rest on past laurels. It needs to not only change 
to stay abreast of the times, but preemptively 
set higher standards to stay ahead of the 
market. Qatar Steel’s logo transformation 
is more than a facelift or a name change: 
it marks the embracing of a new culture of 
competitiveness and strength to be compatible 
with a fast-developing environment around us.

CULTURING PROGRAM
With the help of a reputed indigenous branding 
consultant, Vahid Associates Brand Futurists, we 
embarked on a series of intensive workshops 
over the last 9 months, involving 31 employees 
as Brand Champions , carefully chosen from 
different divisions and departments within the 
company; These brand champions collaborated 

to determine the new vision, mission, values 
and purpose of Qatar Steel.  From this 
essential cultural and strategic grid for the 
future, emerged our new name, the selected 
logo and the new corporate slogan. Our 
chosen values were based on long debates and 
consensus through a voting process.

RATIONALE FOR THE NEW NAME 
AND IDENTITY
If our mission is to be in the forefront of 
Qatar’s development, our brand name must 
also proudly carry the name of our country. 
Hence the decision to call ourselves Qatar 
Steel, instead of QASCO.

The new logo conveys global, contemporary, 
yet enduring values, inspired by the Q and S, 
in an aesthetically pleasing floral form. The 
boldness of the logo is expressed in its colors, 
the red drawn from the country’s flag and 
made unique and expressive.

SLOGAN
The slogan “We	make	steel	matter”	
is an expression that not only underlines 
our pride behind the product we make, but 
reinforces our commitment to make steel’s 
importance felt in the hearts and minds of 
people, rather than keeping it as a silent 
infrastructural component of the development 
that is happening in the region.

OUR INTERNAL PROMISE
Further to addressing the market through our 
external promise of making steel matter, an 
internal promise was also developed through 
a highly exciting and collaborative workshop, 
wherein our people came up with the slogan 
“Our	Steel	Shapes	the	Future”.	This 
internal promise is about taking our own work 
even more seriously than before. It’s about 
believing in the fact that the steel we make 
really shapes the future. It shapes the future 
of the world we live in, the future of our 
community and our customers and the future 
of us as employees. Simply because we make a 
difference!

We also induced in our internal driving values 
that would enable us to really deliver on 
our external promise, and these were to be 
Visionary,	Assertive	and	Ambitious.

ABOVE: Executive Principal and Chief Brand Futurist Mr. Vahid Mehrinfar during the Brand Champions
workshop to construct the new brand.

TOP	&	ABOVE:	Elements of the new brand: 
logo and corporate brochure.



CASCADING TO TOUCH ALL 
EMPLOYEES
Prior to taking our new message to the 
market, it was critical for us to cascade the 
new culture through the length and breadth 
of the internal organization of both the Qatar 
and Dubai operations (the latter also having 
been renamed Qatar Steel Company FZE 
in line with the consolidation of the name, 
away from QASCO Dubai Steel). Through 
a chain system of 100 Brand Ambassadors 
being inducted into the culturing exercise, we 
are  successfully reaching out the program to 
the entire 1600+ employees of Qatar Steel 
through mini-meetings held at department 
levels. These are all highly interactive sessions 
and Brand Ambassadors provide feedback on 
each of their sessions back to the supervising 
Brand Champions.

It’s	about	believing
in	the	fact	that	the	steel	
we	make	really	shapes	
the	future.

ABOVE: Mr Mohammed Al-Saadi, Marketing Manager,
during one of the workshops.

Brand	Architecture

VALUES
TRUSTWORTHY:
 Trust is our cornerstone, 

our customers place their 
faith in us in many ways.

RELIABILITY:
 Our company has earned 

the reputation of being 
reliable for how we have 
conducted our efforts and 
relationships.

DYNAMIC:
 A desired value today, more 

than ever before, 
 this value has become truly 

important. For Qatar Steel 
it’s all about moving fast, 
looking sharp and acting 
strong.

CREATIVE:
 Creativity in all that we 
 do, not merely move in a 

straight line but being able 
to articulate innovatively in 
everything we do. Solving 
problems; producing

 colorful harmony.

PERCEPTIVE:
 A state of awareness… to 

receive and understand life’s 
signals around us.

Combining all these values, 
one must gain the stature 
of being a true player… 
a Principal… a leader in 
the pack…

VISION
We endeavor to be universally 
recognized as a leading and 
constantly growing force 
in the steel industry of the 
region, to be admired for our 
business culture, for building 
value for our shareholders
and customers, and for 
bringing inspiration to our 
people.

MISSION
We will continue to be the 
first name in the region’s 
steel industry by harnessing 
our assets and resources to 
achieve profitable growth, 
operational and organizational 
excellence, and good 
corporate citizenship.

PURPOSE
To reach a league where we 
will matter beyond normal 
commercial objectives.

To become the standard for 
quality enterprise and to 
exude a winning attitude in 
order to make a difference in 
our environment.



Unveiling	of	New	Brand	Identity

THE PRESS CONFERENCE
Qatar Steel hosted a successful press 
conference on April 10th, at the Marriott 
Hotel, Doha to announce the launch of their 
new corporate identity. Well attended by local 
press people, Qatar TV and by press from 
other parts of the region.

Sheikh Nasser Bin Hamad Al Thani, Director 
& General Manager and Mr. Ali Bin Hassan Al 
Muraikhi, Manager – Commercial Division, 
Qatar Steel welcomed the members of the 
press on behalf of Qatar Steel and spoke 
in-depth about Qatar Steel’s re-branding, the 
company’s new mission statement, values and 
its vision for the future.

Sheikh Nasser explained the significance 
of Qatar Steel’s re-branding exercise, “Our 
product already boasts an excellent track 
record in terms of performance and reputation 
but our vision is to scale new heights in an 
increasingly competitive market environment. 

Communicating our plans with the help of an 
exciting new image will help us redefine our 
culture both internally and to the rest of the 
world.”

“At Qatar Steel, we have established our 
reputation by ensuring unrivalled quality, 
flexibility and reliability in all our product 
and service offerings. Our business model is 
founded on the principle of producing high 
quality products which meet international 
standards.” 

After Sheikh Nasser and Mr. Al Muraikhi 
concluded their speeches the floor was 
opened to questions from the media. Following 
an informative question and answer session, 
select members of the press were invited to an 
exclusive interview with Sheikh Nasser and
Mr. Al Muraikhi.

THE LAUNCH FUNCTION 
ARRANGEMENTS
10th April was the D-Day when in front of an 
august gathering of special invitees and our 
own senior representatives, our new identity 
was revealed to the world. This function was 
planned to perfection by our Company in close 
coordination with Vahid Associates. 

The banquet hall and the poolside area (where 
a dinner set-up was arranged after the formal 
function) were set up with an impressive 
concert of graphic environmental displays, 
special lighting, floral arrangements and audio-
visual systems.  

A professional Master of Ceremonies and 
a regional music band had been flown in to 
add color to the event.  At the function, our 
Director and General Manager, Sheikh Nasser 
bin Hamad Al-Thani welcomed the gathering 
and introduced the context of the new identity. 

He expresssed that the unveiling of new 
brand identity heralds a new era for Qatar 
Steel. The audience enjoyed the documentary, 
a 15 minute video covering Qatar Steel’s 
philosophy of making steel matter in the 
future : an excellent footage of plant facilities 
ending with the reveal of the new identity and 
the celebration of steel in the lives of people 
around the region. The film truly made Qatar 
Steel proud. The company also revealed their 
new corporate brochure.

“Our	business	model	is	
founded	on	the	principle	
of	producing	high	
quality	products.”

ABOVE:	Director & General Manager Sheikh Nasser 
Bin Hamad Al-Thani and the Manager of the Commercial 
Division Mr. Ali Al-Muraikhi at the Press Conference.

ABOVE:		Director & General Manager Sheikh Nasser Bin 
Hamad Al-Thani with Dr.Mohammed Saleh Al-Sadah,
Minister of State & Industry Affairs and Vice Chairman,
Qatar Steel Company.

ABOVE:		Director & General Manager Sheikh Nasser Bin 
Hamad Al-Thani welcoming the guests at the launch on
April 10th.

ABOVE:	 The unveiling of the commemorative painting by Dr.Mohammed Saleh Al-Sadah, Minister of State & Industry Affairs 
and Vice Chairman, Qatar Steel Company
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A	Commemorative	Painting

For the launch, the unique touch was the commissioning of the famous Hollywood	
futurist-designer,	Syd	Mead,	to render a visualization of Doha in 2050, from 
a Qatar Steel perspective.  This special painting was flown in from California and 
unveiled at the ceremony, before an awe-struck audience. It was truly a highpoint. 
100 limited edition replicas of this painting are specially framed and being distributed 
to VIPs invited to this function. The masterpiece has been extensively used in the 
advertising campaign that commemorated this identity launch, and was one of the 
major draws even at the press conference held on the morning of the 10th April.



Coverage	in
the	Media

Sheikh Nasser and Mr Ali Muraikhi addressed 
a packed press conference gathering at 
the Marriott and conveyed through an 
animated volley of questions and answers, 
the endeavors and plans of the Company and 
the re-branding related issues and initiatives. 
The news about Qatar Steel’s efforts were 
not only all over the local press, but also 
were covered regionally in general and 
trade publications, websites and in several 
TV channels Simultaneously, advertisements 
followed in quick succession in the regional 
and Qatar papers and magazines to widely 
publicize the launch and launch-related news, 
drawing favorable comments from industry 
and general public.

ABOVE:	Director & General Manager Sheikh Nasser Bin 
Hamad Al-Thani answering questions from the press.
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“I	see	Qatar	Steel	being	a	major	
player	in	the	development	of	the	
region.	National	development	of	
Qatar	 is	 the	 prime	 importance	
for	Qatar	Steel.	We	are	a	provider	
of	 material	 for	 infrastructure	
and	 what	 you	 need	 to	 develop	
the	 society,	 what	 you	 need	 to	
develop	the	country	is	really	the	
infrastructure.	 Qatar	 Steel	 has	
been	there	for	30	years	providing	
the	 essential	 product	 for	 this	
development	 and	 has	 secured	
it	for	the	development	of	Qatar	
and	also	 for	all	 the	neighboring	
countries	around	it”.

Sheikh Nasser



Qatar Steel received the ‘Best Stand Design’ award  
at the recently concluded Gulf BID 2007. The award 
was presented to Mr. Abdulrahman Al Muftah, Head – 
Marketing Communications,  Qatar Steel at a handover 
ceremony held by Hilal Conferences and Exhibitions, 
organisers of Gulf BID 2007.

“Gulf BID 2007 was a great success and it is an added 
bonus to receive the “Best Stand Design” award this year. 
It is rewarding to be recognised for our efforts in light of 
our recent re-branding. We look forward to a bigger, better, 
Gulf BID 2008,” said Mr. Mohammed Al-Saadi, Marketing 
Manager of Qatar Steel.

Qatar	Steel	
Bags	an	Award

RIGHT:	(L-R): Andrea Wilson, Gulf BID Exhibition Manager; 
Abdulla Shafeea, General Manager, Hilal Conferences and Exhibitions; 
Abdulrahman Al Muftah, Head of Marketing Communication;
Mr. Abdul Aziz Al Khulaifi, Senior Supervisor – PR Department;
Mr Faisal Abdulla; M.H Al Saei, Engineer – Rolling Mill, Manufacturing 
Department

ABOVE:	Design of Qatar Steel Exhibition Stand
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QATAR STEEL RECEIVES THE ‘BEST STAND DESIGN’ AWARD AT GULF BID 2007





Aiming	 to	 venture	 beyond	
the	 pinnacle	 of	 the	 excellence	
where	 we	 stand	 today,	 to	
redefine	 standards,	 our	 new	
corporate	 identity	 signals	 our	
complete	 understanding	 of	
the	 responsibilities	 associated	
with	a	new	era	of	development,	
in	 which	 we	 intend	 to	 lead.	
Today,	 hard	 at	 work	 to	 shape	
tomorrow’s	 progress,	 we	 are	
capitalizing	on	the	success	of	the	
past	and	painting	the	picture	of	
the	future.

Some of our invited guests including our 
traders during the launch function held on 
10th April 2007.
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ìÉéædG áªb RGôME’ ÜhDhó`dG ¬``«©°S ø``e kÉbÓ```£fEG

¢ù«jÉ``≤ŸG ójó``– IOÉ````YE’ Ωƒ`````«dG √É````æ≤≤M …ò``dG

õeôJ Iójó÷G á«°ù°SDƒŸG Éæàjƒ``g ¿ EÉ```a , ÒjÉ```©ŸGh

ó¡©dG ÖMÉ°üJ »àdG äÉ«dDƒ°ùª∏d ΩÉàdG Éæª¡ØJ ¤EG

¬dÓN øe ≈©°ùf …ò```dGh ôjƒ````£àdG ø````e ójó````÷G

ÉfOƒ````¡L iQÉ````°üb ∫òÑæd Ωƒ`````«dGh .IQGó````°üdG Dƒ```ÑJ

πÑ≤à°ùŸG ‘ Qƒ£àdGh  ƒªædG ≥«≤– ‘ kÉeób »°†ªæd

»°VÉŸG ‘ √ÉfRôMG  …òdG ìÉéædG ≈∏Y óªà©f Éªæ«H

.πÑ≤°ùŸG IQƒ°U ¬H ¿ƒ∏æd

πØM ‘ ∫ÉªY’G ∫ÉLQh ±ƒ«°†dG øe ÖfÉL
ô°TÉ©dG ‘ ” …òdG Iójó÷G ájƒ¡dG Ú«°TóJ

. 2007 πjôHCG øe

Ö∏°üdG
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πμ°ûH Éæàcô°T ∫ÉªYC’ Qƒ£àdGh ƒªædÉH πaÉM ójó```L ó```¡Y ¤EG ∫ƒNó```dÉH õà©f π«à°S ô```£b ‘ É``æfEG '

π``````μd ¿É```æàeE’Gh ô``````μ°ûdG äÉ````jBG ≈`````ª°SCÉH Ωó````≤àfh .¿hô``````NB’G É`````¡H …ò```àëàj »``àdG ÒjÉ``©ŸG ™``°†ædójô``a

º¡àæμe á«YÉªL ìhô```H º``¡∏ªY ‘ GƒfÉ```ØJh ºgOƒ¡L iQÉ````°üb Gƒdò````H øjòdG ácô````°ûdG ‘ πª©dG ≥jôa

 '.IƒLô``````ŸG ±Gó`````gC’G ≥«≤–  ø````e

Ú```°TóàdG
Qƒ``°üdG ™`«ªL

ÊÉK ∫BG óªM øH ô°UÉf ï«°ûdG
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π«à°S ô£b ácô°T
ájôjó≤J IõFÉL ≈∏Y π°ü–

  2007 »YÉ``````æ°üdG º```«ª°üà∏d è«```∏ÿG ¢Vô``````©e ‘ '¢Vô````````©dG  á`````°üæŸ º`````«ª°üJ π````°†aCG ' IõFÉ````L ≈```∏Y π````°ü– π```«à°S ô````£b

º«ª°üJ π°†aCG ' IõFÉL ≈∏Y kGôNDƒe π«à°S ô£b ácô°T  â∏°üM
2007 »YÉæ°üdG º`̀«ª°üà∏d è«∏ÿG ¢Vô`̀ `©e ‘ '¢Vô`̀©dG á`°üæŸ
¢ù«FQ ìÉàØŸG øªMôdG óÑY /ó«°ùdG ¤EG IõFÉ÷G º«∏°ùJ ” óbh
É¡àª¶f á«dÉ``ØàMEG º°SGô```e ‘ á```cô```°ûdÉH ≥jƒ``°ùàdG ä’É```°üJG
è`̀«∏ÿG ¢Vô`̀ `̀ `̀ ©Ÿ ¿ƒ`̀ `̀ `ª¶æŸG ,¢VQÉ`̀ `©ŸGh äGô`̀ `“Dƒ`̀ `ª∏d ∫Ó`̀ `¡dG

 2007  »YÉæ°üdG º«ª°üà∏d

 ô`£b ácô°ûH ≥jƒ°ùàdG ôjóe …ó©°ùdG óªfi /ó«°ùdG ìô°U óbh
»YÉæ°üdG º````«ª°üà∏d è``«∏ÿG ¢Vô````©e π```μ°ûj :kÓFÉ```b π```«à°S
á«aÉ``°VEG ICÉ``aÉ`μe ó````©J É````ªc Ò¶ædG ™``£≤æe kÉ``MÉ```‚ 2007 '
.ΩÉ©dG Gò¡d '¢Vô`̀©dG á`̀ °üæŸ º«ª°üJ π°†aCG 'IõFÉL ΩÓà°SEG Éªc
±GÎYE’G Gò``g ∫É```æf ¿CG RGõ```àYE’Gh ô```îØdG »``YGhO ø```Ÿ ¬``fEGh
ÉæJGRÉ‚EG Aƒ°V ≈∏Y ÉgÉædòH »`̀ àdG ÉfOƒ`̀¡÷ Iô`̀ `ªãc ôjó`̀ `≤àdGh
á```«°ù°SDƒ``ŸG ájƒ`````¡dG QÉ```μàHEG á```«∏ªY ‘ kGô```NDƒ`e ÉgÉæ≤≤M »àdG
¢Vô©e ∫ÓN π°†aC’Gh ójõŸG ≥«≤– ¤EG ™∏£àf ÉæfEGh .ácô`̀ °û∏d

 .'¬∏dG AÉ°T ¿EG 2008 »YÉæ°üdG º«ª°üà∏d  è«∏ÿG

,¿ƒ```°ù∏jh Gôjó```fCG /Ió````«°ùdG (Ú``ª«dG ¤EG QÉ`°ù«dG ø``e) : IQƒ```°üdG Ú``Á ≈``∏Y
 ;¢VQÉ```````©ŸGh 2007 »YÉ``````æ°üdG º``````«ª°üà∏d è`````«∏ÿG ¢Vô```©e Iô```jó```e
 ;¢VQÉ```©ŸGh äGô``“Dƒ``ª∏d ∫Ó```¡dG ,ΩÉ``©dG ôjó``ŸG ,»©aÉ``°T ¬``∏dG ó`ÑY /ó«°ùdG ;
,»Ø«∏ÿG õjõ©dG óÑY /ó«°ùdG ;≥jƒ°ùàdG ä’É`°üJEG ¢ù«FQ ,ìÉ``àØŸG ø```ªMô``dG ó``ÑY
; ¬q`````∏dG ó``ÑY π````°ü«a /ó```«°ùdG ;áeÉ````©dG äÉ``bÓ```©dG Iô```FGO -∫hCG ±ô````°ûe

.™«æ°üàdG IôFGO áæØdódG πª©e - ¢Sóæ¡e , ‹É°ùdG /ó«°ùdG

¢Vô©ŸG ‘  π«à°S ô£b ácô°T º°ù›

Ö∏°üdG
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çó◊G á«£¨J
ΩÓYE’G πFÉ°Sh ‘

»îjôŸG »∏Y /ó«°ùdGh ô°UÉf ï«°ûdG øe πc çó–
»Øë°üdG ô“DƒŸG ∫ÓN Ú«Øë°üdG øe ∞«Ød ¤EG
Éª¡æe πc §∏°Sh áMhódG äƒjQÉe ¥óæØH ó≤©fEG …òdG
∫ƒM , á∏Ä°SC’G øe ójó©dG ≈∏Y áHƒLC’G ÈY Aƒ°†dG
á≤∏©àŸG iôNC’G πFÉ°ùŸGh ácô°ûdG §£Nh »YÉ°ùe
.Iójó÷G ájƒ¡dG á∏μ«g IOÉYEÉH á≤∏©àŸG äGƒ£ÿGh
É¡∏bÉæàJ ⁄ π«à°S ô£b Oƒ¡éH á°UÉÿG AÉÑfC’G ¿EG
É¡à«£¨J â“ É¡æμdh , Ö°ùëa á«∏ÙG áaÉë°üdG
 ™bGƒŸGh ájQÉéàdGh áeÉ©dG äÉYƒÑ£ŸG ÈY kÉ«ª«∏bEG
,á«fƒjõØ∏àdG äGƒæ≤dG øe ójó©dGÈY âãHh á«fhÎμdE’G
ºéëH áfƒ∏e äÉfÓYEG áKÓK ô°ûf ” ,âbƒdG äGP ‘h
äÓÛGh ∞ë°üdG ‘ Égô°ûf âÑbÉ©J  áëØ°U ∞°üf
äÉ«dÉ©a ô°ûæd AGƒ°S óM ≈∏Y ájô£≤dGh á«ª«∏bE’G
QÉÑNC’G ¤EG áaÉ°VEG ¥É£f ™°ShCG ≈∏Y ájƒ¡dG Ú°TóJ
äÉ≤«∏©àdG øe ójó©dÉH â∏ØM »àdG ,Ú°TóàdÉH á≤∏©àŸG

.¢SÉædG áeÉYh áYÉæ°üdG ´É£b πÑb øe

ºgCG øe âëÑ°UCG óbh π«à°S ô£b ácô°ûdG ¿CG iQCG

. á≤£æŸG ‘ Qƒ£àdG ≥«≤ëàj ‘ IóFGôdG äÉcô°ûdG

äÉjƒdhCG º«ª°U ‘ »JCÉj á«æWƒdG á°†¡ædG ≥«≤– ¿EG

OGƒª∏d Ú«°ù«FôdG ÚdƒªŸG ÉæfEG  π«à°S ô£b ácô°T

¬LÉà– Ée πch .á«àëàdG á«æÑdG ó««°ûàd áeRÓdG

. á«àëàdG á«æÑdG »g ™bGƒdG ‘  ™ªàÛG ôjƒ£àd ádhódG

∫ÉÛG Gòg ‘  πª©J π«à°S ô£b ácô°T â∏X óbh

áeRÓdG á«°ù«FôdG äÉéàæŸG ôaƒJh kÉeÉY ÚKÓK òæe

äÉéàæŸG Iòg ÚeCÉàH âeÉbh ôjƒ£àdG ∂dP ≥«≤ëàd

áaÉch ô£b ádhód »bôdGh ôjƒ£àdG ≥«≤– πLCG øe

.á≤£æŸG ‘ IQhÉÛG ∫hódG

ÊÉK ∫BG óªM øH ô°UÉf ï«°ûdG

IQGOE’G ¢ù∏› ƒ°†Y ÊÉK ∫BG óªM øH ô°UÉf ï«°ûdG
Ú«Øë°üdG á∏Ä°SCG ≈∏Y áHÉLE’G ∫ÓN ΩÉ©dG ôjóŸGh

Ö∏°üdG
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ó«e ó«°S Ò¡°ûdG …Ohƒ«dƒ¡dG ºª°üŸG ∞`«∏μJ ” ó`≤a  ,Iójó```÷G ájƒ`````¡dG Ú°Tó``àd Ió```jô```ØdG á```Ñ°SÉ`æŸG √ò````¡d  kÉ``°ü«°üNh

ÜÉ````≤ædG ∞``°ûc ”h É``«fQƒ``Ø«dÉ```c ø````e kÉ```°ü«°üN É`````¡dÉ°SQEG ” ó```b á```°UÉ``ÿG áMƒ````∏dG √ò```g ¿EG .π````«à°S ô``````£b ô````¶f á`````¡Lh

™`°Vh ” óbh .ÜÉÑdC’G ô°SCÉJ áHÓN áMƒd π©ØdÉH âfÉc óbh .ºgQÉ¡ÑfEGh  Qƒ°†◊G á°ûgO ΩÉ````eCG .π``````Ø◊G äÉ«dÉ```©a ∫Ó````N É```¡æY

Qƒ°†◊ øjƒ`````Yó````ŸG øe äÉ«°üî°ûdG QÉÑμd É¡©jRƒJ ”h á°UÉN ôWCGh õjhGôH ‘  áMƒ∏dG √òg øe π°UC’G ≥```ÑW á````î°ùf áFÉ````e

ƒ``````ª°ùdG ÖMÉ``°U Iô```°†◊ kÉ````°ü«°üN É¡FGó````gEG º``àj ±ƒ````°ùa á``Mƒ````∏dG ø````e á``«∏°UC’G á````î°ùædG É```eCG .á```Ñ°SÉæŸG √ò````g

‘ Ió````jô````ØdG á`````«æØdG á````ØëàdG √ò````g âeó````îà°SEG ó```````bh .ió``````ØŸG ô``````£b á`````dhO Ò```eCG ÊÉ```K  ∫BG á````Ø«∏N øH ó```ªM ï«°ûdG

á«°ù«Fô```dG äÉ```Mƒ````∏dG Rô```HCG ø```e Ió`````MGh âfÉ```ch ,Ú°Tó``àdG á```Ñ°SÉ``æÃ ∫É````ØàMEÓd  âjô````LCG »àdG á«FÉYó````dG á`````∏ª◊G

.πjôHCG øe ô°TÉ©dG áë«Ñ°U ‘  ó≤©fEG …òdG »Øë°üdG ô“DƒŸG ∫ÓN ≈àM

ájQÉ``cò`J áMƒ``d
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Iójó÷G ájƒ¡dG Ú°TóJ äÉÑ«JôJ
áeÓYh kGOƒ¡°ûe kÉeƒj πjôHCG øe ô°TÉ©dG πμ°T ó≤d

ÜÉ≤ædG ∞°ûc ” ÉeóæY ácô°ûdG ïjQÉJ ‘ ábQÉa

øjƒYóŸG øe õ«‡ ó°ûM ΩÉeCG Iójó÷G Éæàjƒg øY

øY ÜÉ≤ædG ∞°ûc ó≤d ,ácô°ûdG ‘ Ú∏ãªŸG QÉÑch

Ö«JÎdG ” ób çó◊G Gòg ¿EG .™ªLCG ⁄É©∏d Éæàjƒg

‘ πª©dG ≥jôa πÑb øe áæ≤àe IQƒ°üH ¬d OGóYE’Gh

ácô°T ‘ πª©dG ≥jôa ™e ΩÉàdG ≥«°ùæàdG ™e ácô°ûdG

.¿ÓYE’Gh ájÉYó∏d ¢ùà«°Sƒ°SCG ó«Mh

ΩÉª◊ IQhÉÛG á≤£æŸGh ä’ÉØàME’G áYÉb ¿EG ™e

∫hÉæàd OGóYE’G ” …òdG ¢ü°üıG ¿ÉμŸG) á`MÉÑ°ùdG

(á«ª°Sô``dG äÉ``«dÉ©ØdG AÉ```¡àfEG Ö≤Y ¬``«a AÉ°û©dG

á«Ä«Hh á«£«£îJ ¢VôY ó``b äÉMƒ∏H âfGOREG ób

AÉLQC’G â°ùc óbh á°UÉ``ÿG IAÉ``°VE’Gh ,IPÉNCG

πc âæjR »àdG QƒgõdG äÉbÉÑH  ≥dC’G øe kÉMÉ°Th

.áeó≤àŸG á«FôŸGh á«©ª°ùdG áª¶fC’G ¤EG áaÉ°VEG øcQ

èeÉfôH Ωó≤e ôNBG  kÉ≤fhQ ∫ÉØàMEÓd ≈Ø°VCG óbh

.á«ª«∏bE’G á«≤«°SƒŸG ábôØdGh ±ÎÙG  πØ◊G

óªM øH ô°UÉf ï«°ûdG IOÉ©°S ÖMQ πØ◊G ∫ÓNh

ΩÉ©dG ôjóŸGh IQGOE’G ¢ù∏› ƒ°†Y ,ÊÉK ∫BG

∫ƒM kÉ«aGh kÉMô°T º¡d Ωóbh Qƒ°†◊ÉH ácô°û∏d

.Iójó÷G ájƒ¡dG ¥É«°S

»Øë°üdG ô“DƒŸG
ô°TÉ©dG ‘ kÉéMÉf ô“Dƒe π«à°S ô£b ácô°T äó≤Y
¿ÓYEÓd áMhódG äƒjQÉe ¥óæa ‘2007  πjôHEG øe
ô°†M óbh . Iójó÷G á«°ù°SDƒŸG ájƒ¡dG Ú°TóJ øY
∞ë°üdG º¶©e Gƒ∏ãe kÉ«Øë°U ÚKÓK øe ÌcCG ô“DƒŸG
ájGôdGh ¥ô°ûdG áØ«ë°U É¡«a ÉÃ äÓÛGh á«eƒ«dG
øWƒdGh (Ójƒ°ùæH) Iôjõ÷G ¬Ñ°Th õÁÉJ ∞∏Lh

.ô£b ¿ƒjõØ∏Jh

ô“DƒŸG ¤EG ´Éªà°SEÓd ΩÓYE’G ∫ÉLQ ¢ù∏L óbh
øe πc ΩÉb óbh .kÉMÉÑ°U Iô°TÉ©dG ‘ »Øë°üdG
IQGOE’G ¢ù∏› ƒ°†Y ,ÊÉK ∫BG óªM øH ô°UÉf ï«°ûdG
øH »∏Y /ó«°ùdGh π«à°S ô£b ácô°ûd ΩÉ©dG ôjóŸGh
ô£b ácô°ûH ájQÉéàdG IôFGódG ôjóe »îjôŸG ø°ùM
ô£b øY áHÉ«f »Øë°üdG ô“DƒŸG AÉ°†YCG Ö«MÎH π«à°S
π«à°S ô£b á∏μ«g IOÉYEG ≈∏Y Aƒ°†dG Gƒ£∏°Sh π«à°S
ácô°ûdG º«bh ádÉ°SQ øYh Iójó÷G ájƒ¡dG QÉμàHEGh
ô°UÉf ï«°ûdG  ìô°T óbh .πÑ≤à°ùª∏d É¡àj DhQh
ΩÉ©dG ôjóŸGh IQGOE’G ¢ù∏› ƒ°†Y ,ÊÉK ∫BG óªM øH
á∏μ«¡dG IOÉYEG á«∏ªY á«ªgCG π«à°S ô£b ácô°ûd
ójó◊G øe ÉæJÉéàæe ¿EG ': kÓFÉb ájƒ¡dG QÉμàHEGh
AGOC’ÉH ≥∏©àj Éª«a RÉàªŸG É¡∏é°ùH õà©J Ö∏°üdGh
‘ πãªàJ »¡a  Éæàj DhQ Ée CG áÑ«£dG á©ª°ùdGh
º°ùàj ¥ƒ°S πX ‘ IójóL OÉ©HCG ƒëf AÉ≤JQE’G
ÉæJÉ«é«JGÎ°SEGh Éæ££N IQƒ∏H ¿EG .OÉ◊G ¢ùaÉæàdÉH
≈∏Y ÉfóYÉ°ùJ ¿CG É¡fCÉ°T øe IójóL IQƒ°U IóYÉ°ùÃ

.'kÉ«ŸÉYh kÉ«ª«∏bEG ÉæàØ°ù∏a áZÉ«°U IOÉYEG

ô£b ‘ ÉæfEG :kÓFÉb ¬ãjóM ô°UÉf ï«°ûdG ºààNEG óbh
≈∏YCG ≥«≤– ÈY ¥É£ædG á©°SGh á©ª°S ÉæÑ°ùàcEG ób π«à°S
ÉæJÉeóN áaÉc ‘ á«bƒKƒŸGh áfhôŸGh ,IOƒ÷G äÉjƒà°ùe
ÉædÉªYCG êPƒ‰ ¿EG.É¡Áó≤àH Ωƒ≤f »àdG ÉæJÉéàæeh
êÉàfEG ‘ πãªàJ »àdG ÇOÉÑŸGh º«≤dG ≈∏Y õμJôj
™e ≥HÉ£àJ »àdG á«dÉ©dG IOƒ÷ÉH º°ùàJ äÉéàæe
øH ô°UÉf ï«°ûdG  ≈≤dCG ¿CG ó©Hh .á«ŸÉ©dG ¢ù«jÉ≤ŸG
Éª¡«àª∏c »îjôŸG ø°ùM øH »∏Y /ó«°ùdGh ÊÉK ∫BG óªM
ìô£d ΩÓYE’G ∫ÉLQh Ú«Øë°üdG ΩÉeCG ∫ÉÛG íàa
áÑîf iôLCG ∂dP Ö≤Yh .º¡JGQÉ°ùØà°SEGh º¡à∏Ä°SCG
πc ™e á°UÉN á∏HÉ≤e AGôLE’ Ú«Øë°üdG øe IQÉàfl
øH »∏Y /ó«°ùdGh ,ÊÉK ∫BG óªM øH ô°UÉf ï«°ûdG øe
∫hÉæàH »Øë°üdG ô“DƒŸG ºààNCG óbh .»îjôŸG ø°ùM
ájƒ¡dG Ú°TóàH k’ÉØàMEG ¥óæØdG ‘ ¢UÉN AGóZ ¬«aƒH

.ìÉéæH á«°ù°SDƒŸG

 º«≤dG ≈∏Y õμJôj ÉædÉªYCG êPƒ‰ ¿EG”
äÉéàæe êÉàfEG ‘ πãªàJ »àdG ÇOÉÑŸGh

»àdG á«dÉ©dG IOƒ÷ÉH º°ùàJ

 “. á«ŸÉ©dG ¢ù«jÉ≤ŸG ™e ≥HÉ£àJ
IQGOE’G ¢ù∏› ƒ°†Y ÊÉK ∫BG  óªM øH ô°UÉf ï«°ûdG

IOÉ°ùdG ídÉ°U óªfi QƒàcódG ™e ácô°û∏d ΩÉ©dG ôjóŸGh
¢ù∏› ¢ù«FQ ÖFÉfh  áYÉæ°üdGh ábÉ£dG ¿ƒÄ°ûd ádhódG ôjRh

.π«à°S ô£b ácô°ûd IQGOE’G

IQGOE’G ¢ù∏› ƒ°†Y ÊÉK ∫BG  óªM øH ô°UÉf ï«°ûdG
 ájQÉéàdG IóMƒdG ôjóe »îjôŸG »∏Y ó«°ùdGh ácô°û∏d ΩÉ©dG ôjóŸGh

»Øë°üdG ô“ƒŸG ∫ÓN

IQGOE’G ¢ù∏› ƒ°†Y ÊÉK ∫BG óªM øH ô°UÉf ï«°ûdG
Ú°TóàdG πØM  ∫ÓN ±ƒ«°†dG IOÉ°ùdÉH ÖMôj ƒgh ΩÉ©dG ôjóŸGh

 πjôHCG øe ô°TÉ©dG ‘

Iójó÷G ájƒ¡dG øY ÜÉ≤ædG ∞°ûc

áYÉæ°üdGh ábÉ£dG ¿ƒÄ°ûd ádhódG ôjRh IOÉ°ùdG ídÉ°U óªfi QƒàcódG πÑb øe ájQÉcòàdG áMƒ∏dG øY ÜÉ≤ædG ∞°ûc
π«à°S ô£b ácô°T IQGOEG ¢ù∏› ¢ù«FQ ÖFÉfh

Ö∏°üdG
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õ«‡ »≤FÉKh º∏«a
¢UÉÿG »≤FÉKƒdG º∏«ØdG êÉàf EG ¥ô¨à°SEG ó≤d
¥ô¨à°SEG Éªc ..... çó◊G πÑb øjô¡°T ácô°ûdÉH
ó«©«°ùe »©æ°üe ‘ ΩÉjCG á©°ùJ øe ÌcCG ôjƒ°üàdG
áMhódG øe πc ‘ áØ∏àfl ™bGƒe ‘h »∏Y πÑLh
ájOƒªY IôFÉW ÒLCÉJ ¬«a ÉÃ , »HOh øjôëÑdGh
,ájƒ÷G ógÉ°ûŸG ôjƒ°üàd ÎHƒμ«∏¡dG RGôW øe
É«≤jôaCG ÜƒæL øe ôjƒ°üà∏d Ú∏≤à°ùe øjôjóe Ú«©Jh
ÚYƒÑ°SCG ¥ô¨à°SEG Éªc .Ohh ‹ƒH ⁄ÉY óæ¡dG øeh
ójó◊G êÉàfE’ Qƒ°üdG π°†aCG øe ¢†©H QÉ«àNE’
ºà«d º∏«ØdG ¢üf áHÉàch É¡WÉ≤àdEG ” »àdG Ö∏°üdGh
‘ á°ü°üîàŸG á«ŸÉ©dG äGƒ°UC’G πÑb øe É¡JAGôb
¬Jóe ≠∏Ñj …òdG »≤FÉKƒdG º∏«ØdG Gòg ¿EG.∫ÉÛG Gòg
π«à°S ô£b áØ°ù∏a ≈∏Y Aƒ°†dG »≤∏j ≥FÉbO ô°ûY
óbh ,πÑ≤à°ùŸG ‘ ôNBG kGó©H ójó◊G íæe ‘ á∏ãªàŸG
Iójó÷G ájƒ¡dG øY ÜÉ≤ædG ∞°ûc äÉ«dÉ©a âªààNCG
ô°üæ©c Ö∏°üdGh ójó◊G øe ÉæJÉéàæÃ ∫ÉØàME’Gh
∫ƒ°üa ähQ óbh .á≤£æŸG ‘ ¢SÉædG IÉ«M ‘ ΩÉg
™àªà°SEG óbh Üƒ∏≤dG ±É¨°T ¢ùeÓJ IRQÉH RÉ‚EG
 º∏«ØdG ¿Éc óbh á«FôŸGh á«©ª°ùdG πFÉ°SƒdÉH Qƒ°†◊G

.π«à°S ô£b ácô°ûd RGõàYEGh ôîa ™°Vƒe

ÚØXƒŸG áaÉc ¢ùeÓàd  º«≤dG ¢SôZ
¿Éc ¥ƒ°ùdG ¤EG Iójó÷G ÉæàdÉ°SQ πªëf ¿CG π«Ñb
ÉæàaÉ≤K ¢Sô¨f ¿CG Éæd áÑ°ùædÉH  ¿ÉμÃ áHƒ©°üdG øe
¿Éc AGƒ°S  kÉ«∏NGO á°ù°SDƒŸG ‘ Iójó÷G ÉæàØ°ù∏ah
É¡«∏Y ≥∏WCG »àdGh) »HO hCG ô£b äÉ«∏ªY ‘ ∂dP
ó«MƒJ ™e kÉ«°û“ (ì ì Ω π«à°S ô£b ácô°T kÉ≤M’
Ö∏°üdGh ójóë∏d ô£b ácô°T øe k’óH  º°SE’G
á«∏NGódG áª¶fC’G øe á∏°ù∏°S ÈYh .(π«à°S »HO
äÉeÓ©dG QÉμàHEG  »°üàfl øe 80  øe ÌcCG É¡eGƒb
º«ª°üJ á«∏ªY ‘ º¡H áfÉ©à°SE’G ” øjòdG ájQÉéàdG
ìÉéæHh ¬∏dG óªëH Éæ©£à°SG ó≤a ,Iójó÷G ájƒ¡dG
π«à°S ô£b »ØXƒe áaÉμd èeÉfôH ¤EG π°UƒàdG ΩÉJ
áKÓK Ióe ∫ÓN ∞Xƒe1600  ºgOóY ≠dÉÑdGh
Iô¨°üŸG äÉYÉªàLE’G øe ójó©dG ó≤Y ÈY ô¡°TCG
äÉYÉªàLEG É¡©«ªL âfÉc óbh ΩÉ°ùbC’G iƒà°ùe ≈∏Y
≥jôa øe Ú°üàıG A’Dƒg ÉfOhR óbh áëLÉfh á∏YÉa
á«aGƒdG º¡JÉ≤«∏©Jh áª«≤dG º¡FGQBÉH ácô°ûdÉH πª©dG

.º¡JÉYÉªàLEG øe πc ‘

Éæª«b
:á≤ãdÉH ¿hôjóL

,É`æd á``Ñ°ùædÉH á``jhGõ``dG ô``éM π``μ°ûJ á``≤ãdG ¿EG

.¥ô`£dG ≈``à°ûH É``æH º```¡à≤K ¿ƒ```©°†j ÉææFÉ``HR ¿EG

:á«bGó°üŸG

¬«bGó°üeh áÑ«W á©ª°S Éæàcô°T âÑ°ùàcEG ó≤d

.™«ª÷G ™e äÉbÓ©dGh ô°UGhC’G ó«WƒJ ¤EG äOCG

:á«μ«eÉæjódG

øe ÌcCG ,Ωƒ«dG ⁄ÉY ‘ áHƒZôe áª«b É¡fEG

äGP áª«≤dG √òg âëÑ°UCG óbh ,≈°†e âbh …CG

 É¡fEG π«à°S ô£b ácô°ûd áÑ°ùædÉH á¨dÉH á«ªgCG

áÑbÉãdG Iô¶ædGh áYô°ùH ∑ôëàdÉH ≥∏©àJ

.Iƒ≤H ±ô°üàdGh

:´Gó``HE’G

,√RÉ‚EÉH Ωƒ≤f Ée πc ‘ ´GóHE’G ≥«≤–

,Ö°ùëa º«≤à°ùe §N ‘ kÉeób »°†ŸG ¢ù«dh

á«YGóHE’G äÉ°ùª∏dG AÉØ°VEG ≈∏Y IQó≤dG πH

™°Vhh .√RÉ‚EÉH Ωƒ≤f Å°T πc ‘ ábÓÿG

.¢ùfÉéàe ºZÉæJ ≥«≤–h äÓ°†©ª∏d ∫ƒ∏◊G

:∑GQOE’Gh º¡ØdG

äGô°TDƒe º¡ah ÜÉ©«à°SE’ ..... ΩÉàdG »YƒdG

√òg ÚH èeódG ÈY .ÉæH §«– »àdG IÉ«◊G

≠«°üf  ¿CG Öéj Éæf EÉa ,áî°SGôdG º«≤dG

»∏à©fh .... ácô°û∏d »≤«≤◊G ÖdÉ≤dG

.... »°ù«FôdG πeÉ©dG íÑ°üfh ...  IQGó°üdG

..... áYÉæ°üdG ´É£b ‘ óFGôdGh

ácô°ûdG ájDhQ
á`````©°SGh á``«ŸÉY Iô``¡°T äGP ¿ƒμf ¿C’ ≈©°ùf ÉæfEG
á```«eÉ`f á```«μ«eÉæjO Iƒ≤ch Ió``FGQ ácô°ûc ¥É£ædG
Ö∏°üdGh ójó`◊G áYÉæ°U  ́ É£b ‘ ôªà°ùe πμ°ûH
ÜÉ`̀ `éYE’Gh ôjó`̀≤àdÉH ≈`̀¶ëf ¿CGh , á`̀ `̀ `̀ ≤£æŸG ‘
º`̀«≤dG AÉ`̀ æÑd ,á`̀ «∏ª©dG É`̀ æàØ°ù∏ah ÉæàaÉ`̀≤K  π`°†ØH
Qhò`̀H ¢Sô`̀¨f »`μdh ÉææFÉHRh Éæ«ªgÉ°ùŸ  áî°SGôdG

.Éæ«ØXƒe iód ìƒª£dG

ácô°ûdG ádÉ°SQ
‘ ∫hC’G º```°SE’G ¿ƒ```μæd kÉeó``b »°`†‰ ±ƒ``°S
á``≤£æŸG ‘ Ö∏°üdGh ójó``◊G á``YÉæ°U ´É```£b
ƒ`‰ ≥``«≤ëàd ÉfOQGƒ```eh Éædƒ```°UCG OGó``YEG È``Y
 kÉ«∏«¨°ûJ RÉ«àeE’G áLQO ¤EG ∫ƒ```°UƒdGh , íHô``e

.ácô°û∏d á◊É°üdG áæWGƒŸGh kÉ«ª«¶æJh

ácô°ûdG ±GógCG
ió``©àJ ¿CG É``¡fCÉ``°T ø``e ±GógCG ¤EG ∫ƒ°UƒdG
¿CGh .ájó``«∏≤àdG ájQÉ````éàdG ±Gó```gC’G Ohó``M
 IOƒ÷ÉH º°ùàJ á°ù°SDƒŸ »°SÉ°SC’G QÉ«©ŸG íÑ°üf
 kGõ«‡ kÉbQÉa π©éæd ìÉéædG Rôëf ¿CGh á«dÉ©dG

.á£«ÙG ÉæàÄ«H ‘

ájƒ¡dG QÉμàHEG á°Sóæg

≥∏©àJ ôeC’G á≤«≤M”
øe ÉæJÉéàæe ¿CÉH

πμ°ûJ Ö∏°üdGh ójó◊G
“πÑ≤à°ùŸG íeÓe

≥jƒ°ùàdG ôjóe …ó©°ùdG óªfi ó«°ùdG
πª©dG ¢TQh ióMEG ∫ÓN

Ö∏°üdG
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õeôJ ájƒg
Iƒ``≤dG ¤EG

á«é«JGÎ°SE’G ¿EG .Ω2007 πjôHCG øe ô°TÉ©dG ‘ áMhódG äƒjQÉe ¥óæØH áÑ«¡e á«dÉØàMEG áÑ°SÉæe ‘ á«°ù°SDƒŸG É¡àjƒg øYkGôNDƒe ÜÉ≤ædG π«à°S ô£b ácô°T äa°ûc

≈∏Y ÉgQhóH ¿ƒμJ ±ƒ°ù »àdG π«à°S ô``£b ¤EG  ƒμ°SÉb ¢ùeC’ÉH ≈ª°ùJ âfÉc »àdG ácô°ûdG ∫ƒëàJ ¿CG OôéÃ É¡«æÑJ ºàj ±ƒ°S ácô°ûdG πÑ≤à°ùŸ Iójó÷G

.πÑ≤à°ùŸG äÉjó– á¡LGƒŸ OGó©à°SE’G áÑgCG

Ò«¨àdG ¥É«°S
âjôLCG ÚàeÉg ÚàdÉM ∂dÉæ¡a ,∂dòd kÉ≤ahh
 :á«°ù°SDƒŸG É¡àjƒg Ò«¨J É¡Fƒ°V ≈∏Y ácô°ûdG
ábô°ûe äGRÉ‚EG ácô°ûdG â≤≤M ÉeóæY ¤hC’G
 áªãa  É¡JÒ°ùe ‘ πcÉ°ûe â¡LGh ÉeóæY á«fÉãdGh
:Éæàcô°T ´É°VhCG äQhÉ°S ób ∑ƒμ°ûdG øe ¢†©H
Ö∏°üdGh ójóë∏d πeÉμàe ™æ°üe ∫hCG ó©J »àdG
πé°S øe ¬H ™àªàJ Éeh ,á≤£æŸG ‘ ¬°ù«°SCÉJ ºàj
,Oƒ≤Y áKÓK ióe ≈∏Y RÉàªŸG AGOC’G øe  ™°UÉf
á©ª°S ÜÉ°ùàcEGh ¥ƒ°ùdG ‘ ™e’ º°SEG ≥«≤–h
áaÉc iód á«bƒKƒŸGh IOƒ÷G ∫É› ‘ áÑ«W
ÉædƒM øe ¥ƒ°ùdG ¿EÉa ,∂dP ™eh .øFÉHõdG
äÉ©∏£J nÉ°†jCG äÒ¨J Éªc kGÒÑc kGÒ¨J ó¡°T ób
ÌcCG á°ùaÉæŸG Ió°T äóàMEG óbh .AGƒ°S óM ≈∏Y ÉææFÉHR
¿ƒμJ ’ Éæàcô°ûc áëLÉædG äÉfÉ«μdG ≈àM .πÑb …P øe
ÉgOÉ›CGh »°VÉŸG äGRÉ‚EG ≈∏Y óªà©J ¿CG  ÉgQhó≤e ‘
Ò«¨àdG çGóMEG ¤EG á°SÉe áLÉëH ¿ƒμJ ’ É¡fEG .Ió«∏àdG

ÒjÉ©ŸG ™°†J ¿CG É¡«∏Y Öéj πH ,çGóMC’G áÑcGƒŸ Ö°ùëa
IQGó°üdG AƒÑJ ≈∏Y á¶aÉëª∏d É¡JÉjƒdhCG áeó≤e ‘ á«ŸÉ©dG
Ò«¨J Oô› ¢ù«d π«à°S ô£b QÉ©°T Ò«¨J ¿EG .¥ƒ°ùdG ‘
IójóL áØ°ù∏ah áaÉ≤K »æÑJ ¤EG õeôj ¬fEG :Ö°ùëa º°SEG
áYQÉ°ùàŸG áÄ«ÑdG áÑcGƒŸ á«μ«eÉæjódGh Iƒ≤dGh á°ùaÉæª∏d

.ÉædƒM ¥ó– »àdG ƒªædG

ájƒ¡dG QÉμàHEG èeÉfôH
ájQÉ°ûà°SEG ácô°T äGÈîH áfÉ©à°SE’G ÈYh
,¢ùà«°Sƒ°SCG ó«Mh ácô°T »gh ,Iô¡°ûdG á©°SGh
á«∏Ñ≤à°ùŸG QÉμaC’G IQƒ∏H ‘ á°ü°üîàŸG
,á«°ù°SDƒŸG äÉjƒ¡dGh ájQÉéàdG äÉeÓ©dG QÉμàHEGh
áØãμŸG πª©dG ¢TQh øe á∏°ù∏°S OGóYEÉH Éæªb ó≤a
kÉØXƒe  31 ácQÉ°ûÃ ,á«°VÉŸG á©°ùàdG ô¡°TC’G ∫ÓN
ájÉæ©H ºgQÉ«àNEG ”h ájƒ¡dG QÉμàHEG ‘  Ú°üàîªc

ácô°ûdG ‘ äGóMƒdGh ΩÉ°ùbC’G ∞∏àfl øe á≤FÉa

øjò``dG Ú°üàıG A’Dƒg Oƒ¡L äôaÉ°†J óbh
ádÉ°SQ`dGh ájDhQ ójóëàd ºgOƒ¡L äôaÉ°†J
πÑ≤à°ùª∏d á«é«JGÎ°SE’Gh ájôgƒ÷Gh á«aÉ≤ãdG
õeôdGh ≈≤àæŸG QÉ©°ûdGh ,ójó÷G Éæª°SEG ≥∏£fEG
»Mh øe IójóL º«bh ¥GógCGh .ácô°û∏d ójó÷G
áeÉJ ájÉæ©H IÉ≤àæŸG Éæª«b ¿EG áμÑ°ûdG √òg
∫hGóJ øe ójó©dG ≈∏Y ÉgôgƒL ‘ äõμJQEG ób
»àdG á©ªàÛG QÉμaC’G IQƒ∏Hh äÉ°ûbÉæŸGh AGQB’G
.âjƒ°üàdG äÉ«∏ªY ∫ÓN øe É¡«dEG π°UƒàdG ”

º°SE’G QÉμàHEG øe ¢Vô¨dG
Iójó÷G ájƒ¡dGh

‘ IQGó°üdG DƒÑJ ‘ πãªàJ ÉæàdÉ°SQ âfÉc GPEG
QÉgORE’Gh ƒªædG ≥«≤–h ƒ£àdG á∏éY ™aO
πª– ¿CG …QÉéàdG Éæª°SEG ≈∏Y Öé«a ,ô£b ÉææWƒd
áÑ«Ñ◊G ÉæàdhO Éæª°SEG RGõàYE’Gh ôîØdG πμH
π«à°S ô£≤H Éæ°ùØfCG »ª°ùf ¿CG ÉfQôb ó≤a ∂dòdh
º«≤dG ó°ùéj ójó÷G QÉ©°ûdG ¿EG .ƒμ°SÉb øe k’óH
ÉgÉæ«Mƒà°SEG »àdG ,á∏«°UC’Gh Iô°UÉ©ŸGh á«ŸÉ©dG
πμ°T ≈∏Y âªª°U »àdGh ájõ«∏‚E’G ±hô◊G øe
É¡æY ÈY »àdG ICGô÷G ¿EG .á©fÉj ¢ùJƒd  IôgR
ádhódG º∏Y øe ≥à°TEG ób »HÉæ©dG ¬fƒd ‘ QÉ©°ûdG
Iõ«e ¬«dEG ≈Ø°VCG É‡ kÉflÉ°T ±ôaôj …òdG

.IÈ©eh Iójôa

QÉ``©°ûdG
'ôNBG kGó©H  ójó``ë∏d í``æ‰ ' ‘ π``ãªàŸG ÉfQÉ``©°T ¿EG
ójó``◊ÉH ÉfRGõ``àYEG ¢ùμ©j ’ kGójô``a kGÒÑ©J π``μ°ûj
Rõ©j πH ,Ö°ùëa ¬©«æ°üàH Ωƒ≤f …ò``dG Ö`∏°üdGh

Ö∏`°üdGh ójó``◊G ø`e π`©‚ ¿CÉH ÉæeGõàdG nÉ°†jCG
™ªàÛG äÉ``Mƒ``ªW ≥``«≤– ‘ kÉ``eÉ``g kGô``°üæY
á«àëàdG á«æÑdG AÉæÑd kÉæcÉ°S kGô°üæY É¡∏©L øe k’óH
.kÉ«dÉM ádhódG √ó`¡°ûJ »àdG πFÉ¡dG Qƒ``£àdG ≥`«≤ëàd

kÉ«∏NGO ¬H Éfó¡©J lóYh
Éfó``Yh ∫Ó``N ø``e ¥ƒ`°ùdG áÑWÉ`fl ¤EG áaÉ``°VEG
kGó```©H ójó```◊G í`æ‰ É`æfCG ‘ π`ãªàŸG »LQÉ``ÿG
∫ÓN øe ôNBG »∏NGO óYƒH kÉ°†jCG ÉæeõàdG ó``≤a ô``NBG
äôaÉ°†J óbh  ácÎ°ûeh áØãμe πªY ¢TQh OGó```YEG
É``æJÉéàæe 'QÉ```©°T GhôμàHEG å«M É¡«a ÚØXƒŸG Oƒ¡L
¿EG 'πÑ≤à°ùŸG íeÓe π```μ°ûJ Ö∏``°üdGh ójó``◊G ø```e
õéæf Éæ∏©éj ¿CG ¬fCÉ°T ø``e »∏NGó``dG ó``Yƒ``dG Gò```g
.π````Ñb …P ø`e Ì`cCG ájó``éH á``°UÉ``ÿG ÉædÉ``ªYCG
¿CG É```gGƒ```ëa á```≤«≤ëH ´É``æàbE’ÉH ≥```∏©àj ô````eC’G ¿EG
.πÑ≤à°ùŸG πμ°ûJ oÉ≤M Ö∏°üdGh ójó◊G øe ÉæJÉéàæe
πμ°ûJh .¬``«a ¢û«©f …òdG ⁄É©dG πÑ≤à°ùe πμ°ûJ É¡fEG
kÉ°†jCG É````¡fEG π``H ÉææFÉHõdh √ô°SCÉH Éæ©ªàÛ πÑ≤à°ùŸG
ÉæfC’ .ÚØXƒªc oÉ©«ªL ¬«dEG ƒÑ°üf …ò```dG Éæ∏Ñ≤à°ùe
º«b nÉ°†jCG Éæ«æÑJ ó``≤d .õ«ªàdG ™æ°üfh ¥ô```ØdG π```©‚
ø````e Éææμ“ ¿CG É`¡fCÉ°T ø```e »àdGh Iójó```L á```«∏NGO
»∏ëàdG ‘  øªμJ º«≤dG √ògh ,kÉ«LQÉN ÉfóYƒH AÉØjE’G

.ìƒª£dGh QGô°UE’Gh áÑFÉ°üdG ájDhôdÉH

Iójó÷G ájƒ¡dG AÉ°ûfE’ ájƒ¡dG QÉμàHEG  »°üàfl πªY  á°TQh ∫ÓN á∏«Ñ≤à°ùŸG ájQÉéàdG äÉeÓ©dG QÉμàHEG ÒÑNh …ò«ØæàdG ¢ù«FôdGácô°ûdG Ö«àch QÉ©°ûdG Iójó÷G ájƒ¡dG ô°UÉæY
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